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Table 36.  No. 2 Diesel Fuel Prices by Sales Type, PAD District, and Selected Statesa

                     (Cents per Gallon Excluding Taxes)

Geographic Area
Month

Sales to End Users
Sales

for
Resale

Commercial/
Institutional
Consumers

Industrial
Consumers

Through
Retail

Outletsb
Other

End Usersc Average

United States 
           August 2008 ................ 350.0 357.4 375.1 357.3 363.0 336.0
           July 2008 ..................... 398.4 401.8 415.0 403.5 406.9 388.5
           August 2007 ................ 227.9 235.8 236.9 238.1 234.3 220.8

PAD District I 
           August 2008 ................ 351.0 352.9 378.2 350.7 362.5 335.3
           July 2008 ..................... 401.0 399.5 418.4 400.0 408.0 390.2
           August 2007 ................ 222.1 228.9 230.5 227.0 226.8 217.6
    Subdistrict IA 
           August 2008 ................ 364.4 360.6 392.5 363.9 373.7 337.9
           July 2008 ..................... 414.3 405.8 427.7 412.5 417.6 394.5
           August 2007 ................ 230.6 231.2 239.6 232.8 233.9 217.1
        Connecticut
           August 2008 ................ 368.2 347.2 392.4 373.0 373.6 336.7
           July 2008 ..................... 419.5 395.9 423.7 424.5 418.9 392.9
           August 2007 ................ 232.3 229.0 234.8 222.9 232.7 214.2
        Maine
           August 2008 ................ 360.5  NA 392.2 360.1 376.8 341.4
           July 2008 ..................... 415.2  NA 432.6 415.4 422.7 399.1
           August 2007 ................ 234.7 233.6 244.8 250.7 241.6 219.7
        Massachusetts
           August 2008 ................ 358.0 362.6 399.5  NA 370.4 334.5
           July 2008 ..................... 407.3 398.9 434.4 411.5 414.3 389.9
           August 2007 ................ 226.2 225.6 239.2 226.5 229.2 215.0
        New Hampshire
           August 2008 ................ 365.9 378.5 382.3 357.1 375.2 340.6
           July 2008 ..................... 414.6 428.3 415.5 410.3 415.9 393.3
           August 2007 ................ 227.9 244.8 239.0 235.2 235.0 218.7
        Rhode Island
           August 2008 ................ 365.5 373.7 403.2  NA 367.4 335.3
           July 2008 ..................... 408.4 415.4 431.1 383.5 409.2 392.4
           August 2007 ................ 224.8 236.1 238.1 217.5 228.6 215.8
        Vermont
           August 2008 ................ 379.2 385.9 404.9 370.3 385.1 343.5
           July 2008 ..................... 424.7 435.6 437.8 422.0 428.5 400.0
           August 2007 ................ 241.6 234.7 245.8 237.5 241.8 220.4
    Subdistrict IB 
           August 2008 ................ 351.5 355.2 383.5 355.3 361.4 333.6
           July 2008 ..................... 399.7 404.0 420.4 406.4 406.5 388.0
           August 2007 ................ 220.3  NA 230.0 229.7 224.7 213.3
        Delaware
           August 2008 ................ 355.3 363.9 394.7 345.4 368.4 333.0
           July 2008 ..................... 408.3  NA 426.1 402.4 414.1 391.9
           August 2007 ................ 222.4 228.0 230.3 216.6 225.1 216.1
        District of Columbia
           August 2008 ................ 358.5  W  NA  W 338.2 331.8
           July 2008 ..................... 410.3  W  NA  W 394.8 389.7
           August 2007 ................ 238.4  –  W  W 220.1 211.0
        Maryland
           August 2008 ................ 359.0 342.6 381.9 343.6 363.7 332.5
           July 2008 ..................... 400.3 398.7 420.6 397.0 406.5 388.3
           August 2007 ................ 217.9 217.2 232.2 219.9 224.3 214.5
        New Jersey
           August 2008 ................ 350.5 349.9 393.3 360.9 361.0 333.7
           July 2008 ..................... 401.4 400.9 427.7 412.4 408.2 389.5
           August 2007 ................ 219.9 226.1 232.3  W 224.9 211.0
        New York
           August 2008 ................ 364.9 345.1 391.0 359.6 370.1 337.8
           July 2008 ..................... 410.4 398.6 420.5 410.4 412.6 389.6
           August 2007 ................ 226.7 222.4 232.9 225.6 228.2 216.5

See footnotes at end of table.
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Table 36.  No. 2 Diesel Fuel Prices by Sales Type, PAD District, and Selected Statesa

                     (Cents per Gallon Excluding Taxes) — Continued

Geographic Area
Month

Sales to End Users
Sales

for
Resale

Commercial/
Institutional
Consumers

Industrial
Consumers

Through
Retail

Outletsb
Other

End Usersc Average

        Pennsylvania
           August 2008 ................ 343.2 364.0 373.9 355.4 356.5 331.6
           July 2008 ..................... 390.5 408.4 414.9 405.3 401.2 385.7
           August 2007 ................ 217.7  NA 227.0 221.5 222.7 213.1
    Subdistrict IC 
           August 2008 ................ 345.2 350.2 374.2 347.0 361.6 335.4
           July 2008 ..................... 399.2 395.7 416.5 395.1 407.7 390.5
           August 2007 ................ 222.9 227.7 230.0 224.7 227.4 220.0
        Virginia
           August 2008 ................ 349.4 371.3 371.6  NA 358.8 331.6
           July 2008 ..................... 402.8 420.7 414.4  NA 404.7 388.4
           August 2007 ................ 223.9 229.0 227.6  NA 225.4 215.3
        West Virginia
           August 2008 ................ 339.1  W 378.3  NA 352.4 333.6
           July 2008 ..................... 398.5  W 412.2 394.6 391.8 383.9
           August 2007 ................ 222.1 231.8 236.0 242.4 230.9 218.0

PAD District II 
           August 2008 ................ 345.2 358.0 370.4 360.3 361.6 336.5
           July 2008 ..................... 391.8 399.3 410.8 401.4 403.6 383.5
           August 2007 ................ 232.2 242.4 238.6 245.0 238.5 227.6
        Illinois
           August 2008 ................ 346.3 365.9 375.4 366.4 364.2 337.6
           July 2008 ..................... 391.5 404.7 419.3 406.9 407.2 383.2
           August 2007 ................ 233.1 252.8 240.7 244.4 240.3 224.2
        Indiana
           August 2008 ................ 346.6 351.2 368.0 366.9 359.8 338.6
           July 2008 ..................... 391.8  NA 407.8 407.2 401.5 379.5
           August 2007 ................ 232.0 233.6 235.2 247.1 234.9 223.1
        Michigan
           August 2008 ................ 348.4 355.9 370.8 356.9 359.1 332.7
           July 2008 ..................... 394.5 401.4 409.5 401.5 401.8 378.1
           August 2007 ................ 238.1 239.4 242.1 242.8 240.7 226.5
        Minnesota
           August 2008 ................ 346.6 357.9 369.8 362.5 358.9 340.5
           July 2008 ..................... 388.1 400.8 414.5 403.0 401.2 386.6
           August 2007 ................ 249.0 248.0 254.8 253.7 252.4 240.6
        Ohio
           August 2008 ................ 341.8 361.5 365.8 349.8 357.6 332.6
           July 2008 ..................... 386.9 405.1 405.0 391.7 398.7 378.2
           August 2007 ................ 226.4 244.9 231.2 231.6 230.3 222.1
        Wisconsin
           August 2008 ................ 347.2 353.7 362.3 363.6 358.0 334.9
           July 2008 ..................... 393.0 394.3 404.1 401.4 399.8 376.6
           August 2007 ................ 235.4 236.4 243.8 248.0 241.6 228.0

PAD District III 
           August 2008 ................ 344.7 346.8 374.6 351.5 360.6 333.5
           July 2008 ..................... 400.0 402.2 418.2 405.3 409.9 390.1
           August 2007 ................ 225.2 228.9 235.5 232.5 231.9 216.1

PAD District IV 
           August 2008 ................ 371.6 380.9 390.1 386.7 384.4 363.9
           July 2008 ..................... 404.2 416.3 416.5 419.3 414.8 400.5
           August 2007 ................ 240.3 249.3 249.2 262.0 249.4 238.9
        Idaho
           August 2008 ................ 375.5 378.9 395.2 385.4 388.2 368.7
           July 2008 ..................... 411.2 413.7 421.6 420.9 419.0 410.1
           August 2007 ................ 240.6 241.2 248.6 251.2 247.2 239.5

See footnotes at end of table.
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Table 36.  No. 2 Diesel Fuel Prices by Sales Type, PAD District, and Selected Statesa

                     (Cents per Gallon Excluding Taxes) — Continued

Geographic Area
Month

Sales to End Users
Sales

for
Resale

Commercial/
Institutional
Consumers

Industrial
Consumers

Through
Retail

Outletsb
Other

End Usersc Average

PAD District V 
           August 2008 ................ 354.5 360.5 376.6 354.6 362.1 334.3
           July 2008 ..................... 400.7 398.7 415.1 403.4 405.7 388.1
           August 2007 ................ 231.4 231.5 240.4 232.8 235.0 220.1
        Alaska
           August 2008 ................ 405.5  W 466.3  NA 411.6  NA
           July 2008 ..................... 429.6  W 480.7 441.5 435.0 435.2
           August 2007 ................ 257.5 236.9 256.6  W 256.4 233.2
        Oregon
           August 2008 ................ 360.0 367.2 382.9 366.8 370.4 342.0
           July 2008 ..................... 404.1 401.4 416.1 409.8 409.5 387.3
           August 2007 ................ 232.1 230.8 243.8 240.6 237.3 223.6
        Washington
           August 2008 ................  NA 368.3 389.8 369.2 366.6 344.0
           July 2008 ..................... 389.9 416.0 423.7 414.1 401.0 390.8
           August 2007 ................ 225.9 237.7 247.6 239.1 233.4 222.6

 Dash (–) = No data reported.
 NA = Not available.
 W   = Withheld to avoid disclosure of individual company data.
a Some State data are not sufficient for publication individually, but are used in calculating the U.S. and the PAD District averages.
b Includes ultra-low and low-sulfur diesel fuels only.
c All end-user sales not included in the other end-user categories shown, e.g., sales to agricultural customers or utilities.

   Notes:  Values shown for the current month are preliminary.  Values shown for previous months are revised.  Data are final upon publication in the Petroleum
Marketing Annual.
  Sources:  Energy Information Administration Forms EIA-782A, "Refiners’/Gas Plant Operators’ Monthly Petroleum Product Sales Report," and EIA-782B,
"Resellers’/Retailers’ Monthly Petroleum Product Sales Report." 


