Table 33. Oxygenated Motor Gasoline Prices by Grade, Sales Type, and PAD District

(Cents per Gallon Excluding Taxes)

Geographic Area
Month

Regular

Midgrade

Sales to End Users

Sales for Resale

Sales to End Users

Sales for Resale

Through Through
Retail | Average? | DTW Rack Bulk Average | Retail | Average? | DTW Rack Bulk Average
Outlets Outlets

United States

October 2006 ............... 181.1 180.6 173.2 166.9 - 168.7 187.5 186.6 176.7 167.5 - 169.2

September 2006 . 2025 202.0 182.9 183.2 - 183.1 2125 2111 184.3 181.9 - 182.4

October 2005 ............... 214.8 2141 203.1 191.3 - 195.1 2221 220.9 203.5 190.4 - 193.0
PAD District |

October 2006 ............... - - - - - - - - - - - -

September 2006 .......... - - - - - - - - - - - -

October 2005 ............... - - - - - - - - - - - -
PAD District Il

October 2006 ............... 177.0 177.0 165.6 165.0 - 165.1 180.2 180.2 169.7 166.5 - 167.0

September 2006 .......... 194.6 194.6 178.1 177.6 - 177.8 198.1 197.7 181.2 179.0 - 179.6

October 2005 ............... 205.4 205.3 191.2 185.6 - 187.3 208.1 208.3 194.6 186.8 - 188.2
PAD District Il

October 2006 ............... w 187.1 W 162.9 - 163.1 w 193.4 W 172.3 - 172.2

September 2006 . w W - 177.6 - 177.6 w W - 194.8 - 194.8

October 2005 ............... w 234.3 W 197.9 - 197.8 w 245.9 - 202.5 - 202.5
PAD District IV

October 2006 ............... 185.9 184.3 174.9 166.3 - 166.9 198.5 197.3 W 167.6 - 167.6

September 2006 . 2827 230.2 w 194.4 - 194.7 2441 243.3 w 1915 - 191.6

October 2005 ............... 231.7 229.5 209.7 195.3 - 196.4 243.4 242.4 231.1 198.7 - 200.7
PAD District V

October 2006 ............... 198.0 195.0 181.9 183.1 - 182.3 207.3 207.0 188.8 192.4 - 189.7

September 2006 216.8 213.7 205.4 197.0 - 201.9 238.7 238.7 W 212.3 - 212.2

October 2005 ... 225.7 224.5 217.5 208.8 - 214.5 236.4 236.1 219.0 218.2 - 218.7
See footnotes at end of table.
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Table 33. Oxygenated Motor Gasoline Prices by Grade, Sales Type, and PAD District

(Cents per Gallon Excluding Taxes) — Continued

Geographic Area

Premium

All Grades

Sales to End Users

Sales for Resale

Sales to End Users

Sales for Resale

Month
Through Through
Retail | Average? | DTW Rack Bulk Average | Retail | Average? | DTW Rack Bulk Average
Outlets Outlets

United States

October 2006 ............... 203.3 201.8 190.4 180.4 - 183.8 183.0 182.3 1751 167.9 - 170.0

September 2006 .......... 228.8 227.6 205.6 198.2 - 199.8 204.8 204.2 184.6 184.1 - 184.2

October 2005 ............... 237.2 236.1 219.7 205.5 - 210.3 216.7 216.0 204.3 192.1 - 195.9
PAD District |

October 2006 ............... - - - - - - - - - - - -

September 2006 - - - - - - - - - - - -

October 2005 ............... - - - - - - - - - - - -
PAD District Il

October 2006 ............... 194.9 194.5 176.1 175.9 - 176.0 178.0 177.9 166.4 165.6 - 165.8

September 2006 213.5 213.2 193.7 190.6 - 191.5 195.7 195.6 179.3 178.4 - 178.6

October 2005 ............... 218.7 218.5 202.2 193.7 - 196.1 206.1 206.1 191.9 186.1 - 187.7
PAD District lll

October 2006 ............... W 201.4 w 178.1 - 177.9 w 188.6 w 164.8 - 165.0

September 2006 W w - 195.5 - 195.5 w w - 180.3 - 180.3

October 2005 ............... W 244.0 W 207.4 - 207.2 i 235.9 W 199.0 - 198.9
PAD District IV

October 2006 ............... 206.5 204.2 180.2 176.2 - 176.4 189.3 187.6 175.4 167.5 - 168.0

September 2006 253.4 250.1 w 201.5 - 201.6 236.2 233.9 w 195.0 - 195.2

October 2005 ............... 251.1 248.9 230.9 205.1 - 207.6 235.4 233.2 213.3 196.4 - 197.7
PAD District V

October 2006 ............... 2141 212.3 196.1 199.7 - 197.3 200.6 197.8 184.4 185.7 - 184.8

September 2006 248.8 2442 219.1 216.0 - 218.0 219.7 216.7 208.6 200.9 - 205.6

October 2005 ..... 246.3 245.2 225.9 225.7 - 225.8 227.6 226.5 218.4 211.2 - 215.9

Dash (-) = No data reported.

W = Withheld to avoid disclosure of individual company data.

2 Includes sales through retail outlets as well as all direct sales to end users that were not made through company-operated retail outlets, e.g., sales to agricultural
customers, commercial sales, and industrial sales.
Notes: Values shown for the current month are preliminary. Values shown for previous months are revised. Data are final upon publication in the Petroleum

Marketing Annual.

Sources: Energy Information Administration Forms EIA-782A, "Refiners’/Gas Plant Operators’ Monthly Petroleum Product Sales Report," and EIA-782B,
"Resellers’/Retailers’ Monthly Petroleum Product Sales Report."
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